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SYNOPSIS 
 

Indian Pharmaceuticals industry achieved a significant growth of 13.44% during 2004-09 

due to strong internal demand and continuous focus in the global generics market and 

active share in the export of Active Pharmaceuticals Ingredients (API). Cygnus estimates 

that Indian pharmaceutical industry reached at US$10.88 billion in 2008-09 and it is 

likely to double its value to US$20.95 billion in 2014.  The investment in R&D, filling of 

higher number of ANDAs and DMFs in highly regulated market, mergers & acquisitions, 

in-licensing, skilled labour force, high standard scientific base and revenues from 

CRAMS are expected to give necessary edge to Indian pharma companies in the coming 

years. The pharmaceutical exports in 2008-09 were valued at Rs. 394.59 billion as 

compared to Rs. 302.73 billion in 2007-08, thus growing at 30.34% higher than 2007-08. 

Global recession could not impact Indian pharma industry and pharma companies are 

bullish about demand generated from the overseas market along with stronger growth in 

internal demand in the near future.  

 

In the backdrop of current growth scenario in the Indian pharma industry Cygnus has 

come out with an Industry Insight - Indian Pharmaceutical Industry. The report is divided 

into ten chapters. The report has covered global pharma industry in the beginning 

followed by overview of Indian pharma industry and foreign trade for the industry. It has 

covered total 20 leading pharma companies and also provided industry’s growth drivers 

and issues & challenges. The report also covers outsourcing, generic opportunities for the 

industry. The outlook of the pharma industry is also covered in the last chapter. 

 

The report will be useful for industry researchers, pharma companies interested in overall 

growth scenario of the Indian pharma industry, independent consultants for pharma 

industry and students and faculties of various pharma instituitions. 

 

Total No of Chapters – 10  Total No of Pages – 289 No of Figures – 37  No of Tables - 26
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