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PREFACE

According to Cygnus estimates business education market in India is about Rs.30 billion in 2008
(campus and distance education together) and growing at a rate of 12% CAGR in last 3 years.
Currently 1,550 business schools producing over 100,000 management graduates every year is
not enough to meet the growing demand for management education in India. Against 290,000
students applied for CAT in 2008 number of seats offered by IIMs are 1,700 only showing the
huge demand — supply mismatch for quality management education in the country. As a result,
opportunities in management education in India are immense. Furthermore, the increasingly
globalised nature and context of business in the Indian economy require an expanded horizon of
management and leadership, which can be achieved through continuous improvement and
upgradation of capabilities, skills and change of mindset of the management graduates. Hence,
business education in today’s environment plays a significant role and should prepare the
students to face the challenges boldly. Several business schools have been set up in last few years

but very few can mould the students to meet the expectations of the industry.

In view of this scenario, the report attempts to cover business education in India, the structure
of various institutes and curricula offered, genesis of private initiative and its present status,
initiatives taken by the Government to improve the backbone of the country’s business
education system and above all a special focus on the MBA educational institutes — its ranking,
issues and challenges, placements and a broad discussion on international recruitments for MBA
graduates passed out from premier management institutes. This report has eight chapters and

discusses all the pertinent issues related to business education in India.

The report will be useful for private entrepreneurs interested in investment in business
education, universities wanting to set up/collaborate with Indian B-schools, educationists,
research scholars, private MBA schools to assess the emerging scenario, aspiring students
interested to know about the present business education infrastructure and its issues and

financial institutes/banks offering assistance to new ventures.

No. of Pages: 152 No. of Annexure: 7 No. of Tables: 31 No of Figures: 17

© Cygnus Business Consulting & Research Pvt Ltd. 2009 2



Industry Insight - Business Education in India

CONTENTS
EXECULIVE SUMMIAIY ...ttt eeeeeerttreeeee e e e e eeeeesssesseeeeessssssssnnnnssesssessnnes 7
(3 [Te ] 0] 1Te | 1] £ J0 PO PPUURN 12
1. Business Education in India — An Overview........ccciiiiiiieiiiniinnecccnncnnneecnnn. 15
I.I Academic Qualification Framework in Higher EQUCation ... 16
I.1.1 Master's / POStgraduate |EVEL...........ccecuiiiriiieiiiiiiie et ettt et e e e ste e s taeessteesteessseeesnseenas 16
[.1.1.1 Entry level exams for management iNStILULES .........ccc.eierueerieenieenteeieeeiee st e st et e beesreesareesaeeeieeeree s 16
1.1.2 Doctoral / Pre-doctoral [@Vel ..........ccccuuiiiiiiiiiiiieeeiteeeee ettt ettt e s s 18
1.2 Statutory Bodies........cccvveureveuneneeneneeneeinesineseneseseanes 18
1.2.1 Statutory bodies in higher education ..........cc.cccoociiiiiiiiiiiiiiiii 19
[.2.1.1 University Grants Commission (UGQ) .........cceeeierierieeiieriesieeiesetesteeteseesseessesseesseesesssesseensesnsesseensesnns 20
1.2.1.2 All India Council for Technical Education (AICTE).........ccccovuiiiiniiiiniiiiiiiiiiii 21
[.2.1.3 StAte GOVEITIMENT «..cuviutititetetetetent et st sttt et st st st b e bt s bbb bt b e s bt sbe s bt s bt s bt s bt s bt s bt sbesbesbesbesbesbesnesueenes 21
[.2.1.4 CeNtral GOVEIMIMENT......cetiitieteeiereeesteeteeeeesteeteeeesseessesssesseenseessesseesseansesseesseensesssessesnsesssesseessessenseenns 21
1.3 Types of Higher EQUCation Providers ..........cesensencincneiniseseeeneesessessesseseeessessessessssessessesssnes 22
131 Private INSTILULIONS . ...c..eeitieriieriierte et et et et et e bt e sbeesatesatesatesatesatesateeateenseenbeeseeseensaesssesanesnsenn 22
1.3.2 Distance EAUCAtion Providers.........c..cooeereereeniiniinienieeieenieenieesite sttt ettt ebeesbeenbeesseesnees 22
1.3.3 Self-financing Courses in Public INStItULioNs............cccciiiiiiiiiiiiniiiiiiiii s 26
1.3.4 Foreign EAUCAtioN Providers ...........coocieiiiiiniiiiiieeiiee ettt ettt ettt sbee et esreeseneeesanee e 26
1.3.5 NON-UNIVEFSITY SECLON ..ceiuuiiiiiiiiiiee ittt e e sttt e e st e e s et e e snbeeeeenreeeenas 27
|.4 Structure of Indian Business Education Market..........cccocoeuveveerennenensenensencnnenenee 27
1.4.1 Campus and Distance DElIVErY .......ccocuiiiiiiiriiiiiiieiiieeete ettt ettt et e st e s sreeesaeee et 28
1.5 Trends in Public Expenditure on Higher EQUCAtioN ..........ccoeoeeeeencrenenenenerenecneecnnecssecnneensecnenes 30
1.6 Financing Available for Students.........cccccocveuvenvuncncucnee 32
I. 7 Major Management EQUCAtion HUDS ...ttt seeseeaesnes 33
I. 8 Demand for Fresh MBA Graduates — an OULIOOK ..ottt 35
1.9 Recent Trend -Indian B-schools in Abroad..........cccceevureveurennnce. 37
2 Quality Accreditation — National & Foreign Bodies.........cccceeeveiiiiiiiiiieeeeeennnnnn. 39
2] INAAC ... ettt sttt st sttt ettt s sens 39
22 NBA ettt ettt sttt 39
2.3 Global Accreditation...........ccceeveureveureneenenee 40
2.4 AMBA Accreditation........c.ceeceevcercncurcncnnen. 41
3. Major Management Institutes..........coooveiiiiiniiiiiiiiiiiniiinecceecccae a4
3.1 M —ARMAdabad.......ccuiiecieciecrececccectecceee s aesseessaesasessesessescssencssenes 44
3.2 1IM —Bangalore.......ceeeereenecnecneeeeeeeenene 48
3.3 Indian School of Businesses (ISB)......cccoeveveereveereneercneerccenenee 49
3.4 1IM —KoIKata .....ceeeeeecenecereceeeeseeeseeeeeeeeeeaes » 50
3.5 XLRI= JaMSh@APUT ....eueeeeeeecicierrenresseseececesessessesseseeaeesessessessessessessssessessessessensenssesns 52
3.6 1IM -LUCKNOW ... 53
3.7 lIM —Kozhikode. ..o 54
3.8 1M —INAOre ... eeseenees 55
3.9 IBS- Hyderabad.........cccoeeurevcurencrrenceneeireeeneeereeeseneeenseenns 56
3.10 Management Development Institute (MDI)- GUIrgaon ........ccoceeeerenerinerencnencnnecsesesesesseesseeneens 57
3.11 Institute of Management Technology (IMT)- Ghaziabad.........c.ccceeeurerirerenereneneneneneresereeseenene 58
312 SP Jain Institute of Management.........cccoeceeeveeveeremreuneeeennes 59
3.13 Amity UNIVErsSity ....c.cccceecevcenernerremresesenennensessensessessesennens 60
3.14 Symbiosis Institute of Business Management..........ccoceervcrencnencnercmnencnnercnneessescssesessesessesessssescnne 6l
3.15 Indian Institute of Planning and Management...........c.cccceueeercrencnercnercmnenenesenesessesessesessesessesesessesenne 62
3.16 Institute for Technology and Management........c.c.ccoceeveereneurencereneerenenenne 63
4. GrOWEh DIIVEIS .....ccooiiiiiiiiitiiiiiitettinttcc et aaae s saae e e s e 64
5.1SSUES & CRAIIENGES ...ttt ttrrrreseee e e e e e eeanssseeeeeeesessannnssnnnns 65

© Cygnus Business Consulting & Research Pvt Ltd. 2009 3



Industry Insight - Business Education in India

5.1 FDI in Higher Education.......c.ccccocovcveureeuenne 65
5.2 Mismatch in Education Curriculum and Industry Needs.........ccccocverimrenreneencencrnernesesseneerersessesseseeeene 67
5.3 Attracting Students at the Entry Level with Placement Records 67
5.4 Challenges in the Way of Becoming a World-class INStItUtion .........c.ceceeeeeeeneereneerenserceercsercsencnne 68
5.5 Issues Related to Quality Certification.........c.cocceceeevcvuenee 68
5.6 Quality of Colleges/Institutes — RanKing .......c.ccoceeveerevcurencrrencrrenceneeeseeeseeenenee 69
5.7 Other Issues Faced by the MBA INStitUtioNs......cceceureurenerercrereserennenennes 70
5.7.1 Fee Structure of B-SChoolS......cooouiiiiiiiiiiee ettt ettt e e 70

5.7.2 FacUlty & PIACEMENTS .....cecueeeeieeieeieeieeieeieesitestteste e et e bt e e ebe e seesseesseesssesnsesnseenseensesseensennnn 70

5.8 Suggested Strategies.........cceverureureennes 71
6. Ranking of Business Schools and Placements ..............ccueeeeeeeeeeeeeeeeeeeeeeeeeennnes 73
6.1 Survey by Financial Times 2008 73
6.2 Placement Scenario in Business Education ...........cccceuucce. 78
6.2.1 Top Recruiters in MBA ...........oi ittt ettt tte e te e st e s tee e s ateesbeessteesnseesnseas 79

6.2.2 Employability of the MBA Graduates from Tier 2 and Tier 3 INStitUtes ........ccceeeeveerereereenreneenne. 80

6.2.3 Salary Offered to 1IM StUAENTS ......coouiieiiiiieeeiieete ettt ettt e e ate e ae e sbae e sabeessbeeenns 85

6.3 Domestic Salary and International Salary Offered in B-schools in 2008............cccoeeereverrencrrencuneace 85
6.4 Overseas placements for pass outs from Indian B-Schools in 2008............cccocovveurenerencrencerencenenee 87
6.5 Job offers per student (B-schools) in 2008 88
6.6 MBA placement 2008..........coouverurerurenerenenensincmnacssesesneessesesseessesesseessescssescssecssecssens 88
7. Critical SuCcess FACIOrS ........ccoouiiiiiiiiiiiiiiiiiiitiieccnec e 92
7.1 ldentification of suitable location and availability of 1and...........cceoeeeevcncnirrennncrcrreeeecceeeee 92
7.2 Customising best practices for organisational development............ccococovvcnercneircneinencereneerencereseenenee 92
7.3 Selection of professors & 1eCtUrers..........vcvercncneneerensereeereeseeeseeenenee 92
7.4 Selection of students............ccccucuce. . 93
7.5 COSt MALLENS ...t sene 93
7.6 Placement of students.........cccceceeuucee. 93
7.7 Strong Marketing & Promotional Planning...... 93
7.8 Branding ......c.cceeeeeecunernenneseceeesessessessesesessessessessessessssessssssssessessssssssesessenseesess 94
8. Foreign Universities & Collaboration in Indiq.............ceeeiiiiiinirriicciiiiniiinnennnne. 97
8.1 lIMs in Foreign Collaboration ...ttt ssesesstacsssacsnes 97
8.2 Foreign Universities Coming to India — Issues and Challenges...........cccoeeueerneurenenencrencnencunencenenee 97
8.3 AICTE Regulations for Entry and Operation of Foreign Universities in India imparting technical
education, 2005.........cooeoeeeeeeeeeeeeeeeen. 98
9. International Business Schools and Recruitment ..............ccccccovenviinnnnninnnnee. 100
9.1 Preferred MBA Destinations...........c........ 100
9.2 Top Business Schools by Region..................... 101
9.3 Geographical Distribution ..........c..ccceverencnencencncuncnennen. 103
9.3.1 Sectoral DiStriDULION ........cceririeriiriieietenteetete ettt sttt sttt et bt et e ne s bt e enaesaeeneens 103

10. OUHOOK ...ttt sasee e e aes 105
ANNEXUIE T ...ttt aas e as e s s sanesnns 108
Estimated Cost & Revenue Structure of Private Management Institutes ........ 108
Annexure 2 - Foreign Collaborated Institutions ...........ccccooeviiiiiiiiiiiiiiiiiiiinnne. 111
Annexure 3: State-wise list of MBA coaching classes in India........................ 123
Annexure 4- Region wise List of Institutes Offering Distance Education......... 140
Annexure 5-List of abbreviations.............ccccccoovviiininiinnnniinnniinnniiiiec 146
Annexure 6-BIBLIOGRAPHY ... rrrrrcrrcccrrrcrerecerereseeeeeeeseesessssssssssssssssssnnes 148
Annexure 7- State wise Recently Registered MBA schoois....................uuu....... 149

© Cygnus Business Consulting & Research Pvt Ltd. 2009 4



Industry Insight - Business Education in India

Table 1.1:
Table 1.2:
Table 1.3:
Table 2.1:
Table 3.1:
Table 3.2:
Table 3.3:
Table 3.4:
Table 3.5:
Table 3.6:
Table 3.7:
Table 3.8:
Table 3.9:

LIST OF TABLES

Entry Level Exams and the Respective Eligibility Norms
Authorities and Mandates

Distance State Open Universities

Indian B-Schools Accreditation Status

Indian Institute of Management- Ahmadabad
Indian Institute of Management- Bangalore
Indian School Of Business- Hyderabad

Indian Institute of Management- Kolkata
Xavier Labour Relations Institute- Jamshedpur
Indian Institute of Management- Lucknow
Indian Institute of Management — Kozhikode
Indian Institute of Management — Indore

ICFAI Business School- Hyderabad

Table 3.10: Management Development Institute- Gurgaon

Table 3.11: Institute of Management Technology (IMT), Ghaziabad

Table 3.12: SP Jain Institute of Management and Research

Table 3.13: Amity University

Table 3.14: Symbiosis Institute of Business Management (SIBM)
Table 3.15: Indian Institute of Planning and Management (IIPM)

Table 3.16: Institute for Technology and Management

Table 5.1:
Table 6.1:
Table 6.2:
Table 6.3:
Table 6.4:
Table 6.5:
Table 6.6:
Table 6.7:
Table 6.8:
Table 9.1:
Table 9.2:

World Ranking of Universities
Top 100 B- schools (Globally)
CNBC TV18 'A of B Ranking'
Top Recruiters for Placements in MBA in 2007
Top Recruiters at IIMs in 2008

Statistical Data Regarding Salaries Offered to Students of IIMs( 2008)

Opverseas Offers for Pass outs from Indian B-schools -2008

Offers per Student (B-Schools) -2008
MBA Salaries (2008) in Major Institutes
Top Five Preferred Destinations

Recruiters Top 20 Business Schools in Asia Pacific

© Cygnus Business Consulting & Research Pvt Ltd. 2009



Industry Insight - Business Education in India

LIST OF FIGURES

Figure 1.1: Current & Estimated Demand for Various Segments of Vocational Education &
Training Markets of India (in US$mn.)

Figure 1.2: Major Business School Hubs in the Country (October 2008)

Figure 1.3: Demand & Supply for MBAs

Figure 6.1: Finance Placements - 1IMs

Figure 6.2: Consulting Placements - IIMs

Figure 6.3: Marketing Placements - IIMs

Figure 6.4: IT Placements - IIMs

Figure 6.5: Function-wise Placements in IIM A (%)

Figure 6.6: Function-wise Placements in IIM B (%)

Figure 6.7: Function-wise Placements in IIM C (%)

Figure 6.8: Function-wise Placements in IIM L (%)

Figure 6.9: Function-wise Placements in IIM I (%)

Figure 6.10: Function-wise Placements in IIM K (%)

Figure 6.11: Function wise distribution in SIBM (2008)

Figure: 6.12: Function wise Distribution 2008

Figure 9.1: Geographical Distribution (2007)

Figure 9.2: Sectoral Distribution

© Cygnus Business Consulting & Research Pvt Ltd. 2009





