Industry Insight
DIAGNOSTIC &

PATHOLOGY LABORATORY

J

March 2008

Cygnus

Business Consulting & Research
Znouledge Pantuer. For Profitable Grouth
4t & 5t Floors, Astral Heights, Road No. 1, Banjara Hills, Hyderabad-500034, India
Tel: +91-40-23430303-05, Fax: +91-40-23430201, E-mail: info@cygnusindia.com
Website: www.cygnusindia.com

Disclaimer: All information contained in this report has been obtained from sources believed to be accurate by Cygnus Business Consulting &

Research (Cygnus). While reasonable care has been taken in its preparation, Cygnus makes no tepresentation or warranty, express or implied,

as to

the accuracy, timeliness or completeness of any such information. The information contained herein may be changed without notice. All information
should be considered solely as statements of opinion and Cygnus will not be liable for any loss incurred by users from any use of the publication or

contents




SYNOPSIS

Increasing health consciousness and preventive care have changed the landscape of
healthcare services market in more ways than one. Whether it is wellness checkups,
preventive care checkups or insurance-related checkups, diagnostics and pathology
laboratories are growing significantly, fuelled by the growth in outsourcing diagnostics tests
and clinical research. Diagnostics and pathology lab test services market in India holds 44%
of the medical devices and diagnostics market, valued at INR125.87 billion in 2007.
According to Cygnus estimates, Indian diagnostic and pathological labs test services market

is valued at INR55.9 billion (2007) and is estimated to reach INR139 billion by 2012.

The report has tremendous significance in view of the present spurt in healthcare expenses
due to growing awareness of healthcare and disease burden. This report gives a broad picture
of the diagnostic and pathology laboratory industry, trends in the market, major players and
their future growth plans and strategies, major growth triggers, issues and challenges, critical
success factors, regulations and accreditation and future outlook of the industry. The report
will be useful to investors interested in setting up path laboratory chain in India, all those
associated with healthcare industry, medical devices and diagnostics equipment
manufacturers, foreign investors, industry analysts, and students interested in Indian

healthcare industry.
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