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SYNOPSIS 
 

Increasing health consciousness and preventive care have changed the landscape of 

healthcare services market in more ways than one. Whether it is wellness checkups, 

preventive care checkups or insurance-related checkups, diagnostics and pathology 

laboratories are growing significantly, fuelled by the growth in outsourcing diagnostics tests 

and clinical research. Diagnostics and pathology lab test services market in India holds 44% 

of the medical devices and diagnostics market, valued at INR125.87 billion in 2007. 

According to Cygnus estimates, Indian diagnostic and pathological labs test services market 

is valued at INR55.9 billion (2007) and is estimated to reach INR139 billion by 2012. 

 

The report has tremendous significance in view of the present spurt in healthcare expenses 

due to growing awareness of healthcare and disease burden. This report gives a broad picture 

of the diagnostic and pathology laboratory industry, trends in the market, major players and 

their future growth plans and strategies, major growth triggers, issues and challenges, critical 

success factors, regulations and accreditation and future outlook of the industry. The report 

will be useful to investors interested in setting up path laboratory chain in India, all those 

associated with healthcare industry, medical devices and diagnostics equipment 

manufacturers, foreign investors, industry analysts, and students interested in Indian 

healthcare industry.  
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