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SYNOPSIS 
 
According to Cygnus estimate, the total consumer durables market accounted for INR270 

billion (considering all segments and sub-segments as discussed in the report) in 2006-07. 

This report covers consumer electronics like televisions, DVD players and consumer 

appliances like washing machines, refrigerators, microwave ovens, and air conditioners.  

Refrigerator segment is moving with average growth rate of 7-8%; however frost free 

segment registered higher growth than direct cool. Consumer durables market is 

estimated to witness growth of about 15% in value terms in 2007-08 accounting for 

INR310.5 billion. Most of the growth is expected from the demand for colour TVs and 

air conditioners. Demand for consumer durables is on a rise with rising income levels, 

double-income families, changing lifestyles, availability of credit (interest free finance), 

increasing consumer awareness, rural market consumption for color TVs and DVD 

players, emerging retail market and introduction of private labels and introduction of new 

models in both consumer electronics and white goods with attractive features at 

competitive prices stimulating the customers’ choice in segments of wide varieties (both 

up market and low end segments). Multinational companies particularly LG and Samsung 

have churned out significant market share due to their superior product offerings at best 

prices. However, couple of Indian companies is also trying hard to be in the competition 

and earn a respectable share in the consumer durables market. 

 

 

The report will be useful for industry analysts, financial institutions, foreign consumer 

durable companies interested in entering consumer durables manufacturing in India, 

retailers and components suppliers for consumer durables. 

 

The report (of total 73 pages) is having total 10 chapters, 19 figures and 6 tables 
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